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Noranit Yasopa, Leo Burnett Bangkok, Thailand. Silver – Consumer Magazines 



YGAward 
2007 
Summary: The 7th Annual YoungGuns Advertising Award 
 
All winners and finalists work appears in the YGAward 2007 Winners and Finalists Showcase 
on the YGAward site (www.ygaward.com) and will form the Travelling Exhibition and 
annual. 
 
From 52 entrant countries in 2007, 75 bullets were awarded and 58 finalists recognized in 
17 countries. 

The quality of all the work submitted, and the final selected, demonstrate clearly that some 
of the best creativity globally is from emerging and young talent. 

In 2007, YGAward introduced one new division and a number of new categories that reflect 
the growing choice and importance of digital channels in connecting with consumers; 
 
Content and Engagement 
Digital – Rich Media 
Digital - Direct Response 
Digital - Innovative Use of Technology 
Digital - Mobile / Wireless 
Digital - Webspots 
Digital - Self promotional digital Media 
 
The uptake of entries in these categories demonstrated that creatives, agencies and clients 
globally are embracing these new digital opportunities. 
 
There was hard debate by the jury this year, not only over the work but also the 
responsibility of award shows to the industry and entrants. This is reflected in the jury 
chairman report. 
 
The result was a fantastic body of work that showcases the best young creative talent 
globally and will hopefully provide inspiration to all emerging and young creatives. 
 
 
The 2007 YoungGuns of the Year are Jeff Anderson and Isaac Silverglate from 
TBWA\CHIAT\DAY New York for their Mars “Combos – what your mom would feed you if you 
mom was a man” campaign which won 2 Gold and 4 Silver Bullets in TV and Radio. 
 
They also win US$20,000 and a place on the 2008 YoungGuns jury. 
 
 
The 2007 Student YoungGuns of the Year are Nate Virnig, Jesse Synder and Rene Delgado 
from Miami Ad School Minneapolis, USA for their ‘Red Bull Campaign’ idea. 
 
They also win a three-month paid placement at a Leo Burnett Worldwide office of their 
choice and US$5,000 to help them get there. 
 
 
Further, the jury requested a special mention be made of the Gold Bullet in Integrated, 
“Diamond Shreddies” by Hunter Somerville of Ogilvy & Mather Toronto, Canada. This idea 
was in contention for the YoungGun of the Year in the final deliberation. 
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http://www.ygaward.com/


YGAward 
2007 
Jury Chairman’s 
Address 
By Jeremy Craigen 
ECD DDB London 
 
For me, the YoungGuns Awards are all about inspiring the best young creative minds in the 
world to join (or indeed stay in) this business. 
 
Hopefully the work we awarded will do this. 
 
You may notice that some of the usual suspects from recent awards shows may not have 
done quite so well here. 
 
This was intentional. 
 
Awards are a bi-product of advertising. They are a reward for producing outstanding 
advertising. They are the end of the process, not the beginning. 
 
So any work that we felt was created solely to win awards was downgraded. 
 
Thankfully there was enough great work around to still inspire and encourage the future of 
our business. 
 
Work from Combos, Skittles, Shreddies and the Cape Times spring to mind. Great work for 
great clients that will be talked about by the consumer as well as awards juries. 
 
My congratulations to all the winners. 
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YGAward 
2007 
YoungGuns 
of the year 
 
The 2007 YoungGuns of the Year are Jeff Anderson and Isaac Silverglate from 
TBWA\CHIAT\DAY New York for Mars “Combos” campaign. 
 
“Combos – what your mom would feed you if your mom was a man” 
 
The jury selected Jeff and Isaac on the combined strength of the “Combos” campaign across 
both TV and radio. 
 
This is reflected in that they received the highest number of bullets this year awarded to a 
team – 6 in total.  
 
1 x Gold – TV 30 seconds 
1 x Gold – TV Campaigns 30 seconds 
2 x Silver – TV 30 seconds 
1 x Silver – Radio Individual 
1 x Silver – Radio Campaigns 
 
The Combos radio commercials were the only radio awarded this year.  
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YGAward  
2007 Student 
YoungGuns 
of the year 
 
The 2007 Student YoungGuns of the Year are Nate Virnig, Jesse Synder and Rene 
Delgado from Miami Ad School Minneapolis, USA for their ‘Red Bull Campaign’ idea. 
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YGAward 
2007  
Jury 
Special 
Mention 
 
“Diamond Shreddies” Gold Bullet in Integrated by Hunter Somerville of Ogilvy & Mather 
Toronto, CANADA. 
 
The campaign included a package redesign, outdoor, print and television. 
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YGAward 
2007  
Other  
Gold Bullet  
Winners 
 
Skittles "Beard" Gold Bullet in TV 30 seconds and Cinema Commercials by Craig Allen  and 
Eric Kallman of TBWA\CHIAT\DAY New York, USA 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Skittles "Stable" Gold Bullet in TV 30 seconds by Craig Allen and Eric Kallman of 
TBWA\CHIAT\DAY New York, USA 
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YGAward 
2007  
Other  
Gold Bullet  
Winners – cont’d 
 
Cape Times “Hiroshima, 911, JFK, Soweto Uprising” Campaign Gold Bullet in Newspaper 
Campaigns by Simon Lotze of Lowe Bull Capetown, SOUTH AFRICA 
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YGAward 
2007  
Other  
Gold Bullet  
Winners – cont’d 
 
Deadline Couriers Gold Bullet in Interactive and Outdoor Supersites by Josh Lancaster of 
Colenso BBDO Auckland, NEW ZEALAND  
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YGAward & Kinetic Singapore 
2007 
Creative Brief 
Winner 
 
The winners of the globalcurrent.org creative brief are Kiran Bhanushali and Sandip 
Vane from Mudra Communications, INDIA. 
 
YGAward will now undertake required discussions to develop the concept. 
 
The idea 
For 20 days, people across the world are asked to log on to Google Earth II website and 
download Google Earth II software. To their surprise, they see some hard-hitting facts and 
truths of the current environmental situation of their city, country and the world. 
 
So, Google Earth II would bring before people facts like the pollution level in their locality, 
the levels of nitrogen dioxide, sulphur dioxide and other harmful gases, the level of the 
harmful chlorofluorocarbon (CFC) which contains chlorine that causes the depletion of 
atmospheric ozone. Ozone layer protects us from the harmful ultraviolet radiation from the 
sun, and damage to this ozone layer can lead to a catastrophic situation. 
 
In less tech-savvy countries, hoardings and kiosks would enable people to interact and surf 
Google Earth II.  
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YGAward 
2007 
Total Bullets: 
Professional Award 
 
The quality of the work entered by the young creative community was quite varied amongst 
category. There was significant growth of entries and quality in the digital and integrated 
divisions. 
 
The jury deliberation this year was extremely intense with a number of categories returned 
to and discussed.  
 
Gold’s were only awarded in TV, Print, Outdoor, Interactive and Integrated.  
 
A total of 75 bullets were awarded in 2007. 9 Gold, 25 Silver and 41 Bronze. Not all 
categories had bullets awarded. 
 
The number of finalists in 2007 is 58. 
 
Winners receive Gold, Silver or Bronze bullets (one per winning ad), a certificate and a 
complimentary copy of the YGAward 2007 Annual; Finalists will receive a certificate. 
 
Results by Country 
17 countries received a bullet and/or are finalist award.  
4 countries received Gold in 2007 compared to 10 in 2006 and 4 in 2005 
10 countries received Silver in 2007 compared to 12 in 2006 and 9 in 2005 
12 countries received a Bronze in 2007 compared to 13 in 2006 and 2005 
 
The USA received the highest number of bullets – 20 
 
The USA was the number 1 ranked country in all awarded criteria (including finalists) with 
New Zealand the next highest. 
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YGAward 
2007 
Young 
Creatives 
Ranking 
 
1st= Isaac Silverglate  TBWA\CHIAT\DAY New York  USA 
1st=  Jeff Anderson   TBWA\CHIAT\DAY New York  USA 
3rd Craig Allen   TBWA\CHIAT\DAY New York  USA 
4th Eric Kallman   TBWA\CHIAT\DAY New York  USA 
5th Josh Lancaster  Colenso BBDO   NEW ZEALAND 
6th Graeme Hall   DDB UK    UK 
7th= Tim Cairns   DDB Sydney    AUSTRALIA 
7th= Tim Green   DDB Sydney    AUSTRALIA 
9th= Noranit Yasopa  Leo Burnett Bangkok   THAILAND 
9th= Takeshi Tsunoda  DENTSU INC.    JAPAN 
11th Szymon Rose   Jung von Matt AG   GERMANY 
12th= Hunter Somerville  Ogilvy and Mather Toronto  CANADA 
12th= James Dive   The Glue Society   AUSTRALIA 
12th= James Harvey   The Glue Society   AUSTRALIA 
12th= Simon Lotze   Lowe Bull (Cape)   SOUTH AFRICA 
16th= Karen Maurice-O'Leary TBWA\WHYBIN   NEW ZEALAND 
16th= Verity Butt   TBWA\WHYBIN   NEW ZEALAND 
18th= Adrian Chan   Ogilvy Singapore   SINGAPORE 
18th= Anne Boothroyd  Colenso BBDO   NEW ZEALAND 
18th= Florian Barthelmess  BBDO Düsseldorf   GERMANY 
18th= Jonathan Schupp  BBDO Düsseldorf   GERMANY 
18th= Maria Lishman  Colenso BBDO   NEW ZEALAND 
18th= Mike Felix   DDB New Zealand   NEW ZEALAND 
24th Francisco Cassis  Vitruvio Leo Burnett   SPAIN 
25th= Carlos Henrique Murad Leo Burnett Colombia  COLOMBIA 
25th= Jonathan McMahon  Colenso BBDO   NEW ZEALAND 
25th= Lisa Fedyszyn   Colenso BBDO   NEW ZEALAND 
25th= Otavio Luis  

Amado Schiavon  Leo Burnett Colombia  COLOMBIA 
25th= Pete Harvey   Arnold and CP+B   USA 
30th= Alejandro Sibilla  Young & Rubicam   ARGENTINA 
30th= Ashley Ringrose  Soap Creative    AUSTRALIA 
30th= Dan Lucey   Saatchi & Saatchi New York  USA 
30th= Daniel Gray    Glossy Inc    CANADA 
30th= Daniel Schaefer  Jung von Matt AG   GERMANY 
30th= Galen Graham  DDB Chicago    USA 
30th= Greg Buri    TAXI 2     CANADA 
30th= James Tucker   DDB New Zealand   NEW ZEALAND 
30th= Mariano Cassisi  Madre     ARGENTINA 
30th= Mike Blanch   TAXI 2     CANADA 
30th= Nathan Frank   Saatchi & Saatchi New York  USA 
30th= Simon Vicars   DDB New Zealand   NEW ZEALAND 
30th= Tom Brown    Glossy Inc    CANADA 
43rd= Icaro Doria   Saatchi & Saatchi New York  USA 
43rd= January Vernon  Droga5    USA 
43rd= Mark Voehringer  Saatchi & Saatchi New York  USA 
43rd= Menno Kluin   Saatchi & Saatchi New York  USA 
43rd= Scott Ginsberg  Droga5    USA 
43rd= Ronojoy Ghosh  Saatchi & Saatchi Singapore  SINGAPORE
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YGAward 
2007 
Agency 
Of the Year* 
 
TBWA\CHIAT\DAY is the 2007 YoungGuns Agency of the Year receiving: 
YoungGun of the Year, 5 Golds, 5 Silvers, 5 Bronzes and 1 Finalist 
 
1st TBWA\CHIAT\DAY   New York  USA 
2nd Colenso BBDO  Auckland  NEW ZEALAND 
3rd= DDB     Sydney  AUSTRALIA 
3rd= DENTSU INC.   Tokyo   JAPAN 
3rd= DDB     London  UK 
6th= DDB     Auckland  NEW ZEALAND 
6th= Leo Burnett,    Bangkok  THAILAND 
8th Saatchi & Saatchi   New York  USA 
9th= Lowe Bull   Cape Town  SOUTH AFRICA 
9th= Ogilvy and Mather  Toronto  CANADA 
9th= The Glue Society  Sydney  AUSTRALIA 
9th= Young & Rubicam  Capital Federal ARGENTINA 
13th= TBWA\WHYBIN  Auckland  NEW ZEALAND 
14th= BBDO     Düsseldorf  GERMANY 
14th= Ogilvy     Singapore  SINGAPORE 
16th= Vitruvio Leo Burnett  Madrid   SPAIN 
17th= Arnold and CP+B  Boston   USA 
17th= DDB     Chicago  USA 
17th = Fallon    London  UK 
17th = Leo Burnett    Bogota   COLOMBIA 
21st= Glossy Inc   Toronto  CANADA 
21st= Jung von Matt AG  Hamburg  GERMANY 
21st= Madre    Buenos Aires  ARGENTINA 
21st= Saatchi & Saatchi   Singapore  SINGAPORE 
21st= Soap Creative   Sydney  AUSTRALIA 
21st= TAXI 2    Toronto  CANADA 
27th= DDB     Paris   FRANCE 
27th= Droga5   New York  USA 
27th= Ogilvy & Mather  Mumbai  INDIA 
27th=  Publicis Mojo   Auckland  NEW ZEALAND 
*Based on a points system for YG of the Year, Gold, Silver, Bronze and Finalist 
 
 
YGAward 
2007 
Network 
Of the Year* 
 
DDB Worldwide is the 2007 YGAward Network of the Year with wins from their Auckland, 
Chicago, Kuala Lumpar, London, Paris and Sydney offices. 
 
1st DDB Worldwide   6 offices scored 
2nd BBDO Worldwide   3 offices scored 
3rd Leo Burnett Worldwide  6 offices scored 
4th Ogilvy & Mather Worldwide  4 offices scored 
5th Saatchi & Saatchi Worldwide 3 offices scored 
6th Lowe Worldwide   3 offices scored 
*Points tallied from individual agencies within the network. For a network to be eligible, points must have been 
scored in 3 or more individual agencies within the network. 
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YGAward 
2007 
Winners & Finalists 
Travelling 
Exhibition 
 
YGAward endeavours to promote the talent of its recognized young creative talent globally 
and one of the key mechanisms for this is the YGAward Travelling Exhibition. 
 
They have become hugely successful with over 2,000 peers, potential employers and 
industry leaders attending the exhibitions around the world. 
 
The YGAward 2007 Winners and Finalists Exhibition will travel to:  
 
Sydney, Australia 
Auckland, New Zealand 
Singapore, Singapore 
Mumbai, India 
London, UK 
New York, USA 
 
It may go to more places, most years it does. So stay tuned. 
 
For date and venue details, please contact Livia at livia@ygaward.com 
 
 
 
YGAward 
2007 
Bullets 
 
The YGAward trophies - Gold, Silver and Bronze Bullets. 
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YGAward 
2007 
Gold 
Bullets 
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YGAward 
2007 
Silver 
Bullets 
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YGAward 
2007 
Silver 
Bullets - Cont’d 
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YGAward 
2007 
Bronze 
Bullets  
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YGAward 
2007 
Bronze 
Bullets - Cont’d 
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YGAward 
2007 
Bronze 
Bullets - Cont’d 
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YGAward 
2007 
Finalists 
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YGAward 
2007 
Finalists - Cont’d 
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YGAward 
2007 
Finalists - Cont’d 
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YGAward 
2007 
Finalists - Cont’d 
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YGAward 
2007 
Student 
Award 
Student YoungGuns of the Year are Nate Virnig, Jesse Synder and Rene Delgado from 
Miami Ad School Minneapolis, USA for their ‘Red Bull’ idea. 
 
The Student Award entries grew by 43% and the winning work reflects both the quality and 
global nature of the entrants. Each year the standard of the student work entered improves 
leading to some of the longest deliberation sessions by the jury. 
 
The Student YoungGuns of the Year win a 3 month paid placement at a Leo Burnett 
Worldwide office of their choice, with YGAward contributing US$5,000 to help them get 
there and get started. 
 
In 2007 there was 1 Gold Bullet, 1 Silver Bullet, 1 Bronze Bullet and 5 Finalists. 
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YGAward & Kinetic Singapore 
2007 
Creative Brief 
globalcurrent.org 
 
The winners of the globalcurrent.org creative brief are Kiran Bhanushali and Sandip 
Vane from Mudra Communications, INDIA. 
 
The response to the brief was unbelievable with hundreds of submissions from around the 
globe. 
 
Although there can only be one winner, the jury decided 4 other entries were so impressive 
that they would be Highly Recommended. All 5 will be included in the showcase, annual and 
travelling exhibition. 
 
YGAward will now undertake required discussions to develop the concept. 
 
 
 
  Entry Title Eligible Creative Entrant 

Company / 
School 

Country 

Winner Google Earth II Kiran Bhanushali, 
Sandip Vane 

Mudra 
Communications 

INDIA 

Highly 
Recommended 

77,000 KM2 Rodrigo Rothschild, 
Victor Rojas 

Lowe  MEXICO 

Highly 
Recommended 

Disaster Eduardo Petersen, 
Laura Esteves 

DDB New York USA 

Highly 
Recommended 

Scream for Change Steven Barr Zig Inc CANADA 

Highly 
Recommended 

WE'08 Webpage Manuel Souto Diaz, 
Diogo Tovar 

Miami Ad School 
Madrid 

SPAIN 

 
 
 
 
 
 
 
 
 
 
 

 
 


